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Fostering a Diverse and Inclusive Workplace
Respect for people has long been a core value at Michelin.
Our company’s transformation into a more customer-centric organization strongly
supports Michelin’s commitment to building an inclusive culture that values each
individual’s diversity of thought, skill, knowledge and background. Michelin’s vision
is to empower, engage and motivate employees to harness their unique talents and
abilities to serve our customers and support the company’s continued success.
As one of the world’s leading employers, manufacturers and mobility service providers,
Michelin prioritizes diversity and inclusion, which enables us to better serve customers
while continuing to compete in an ever-changing global marketplace. We understand
that when customers trust in our brand, they not only value the excellence of our
products and services, they also believe in Michelin’s dedication to our employees and
commitment to our communities.
Across our organization in the United States and Canada, Michelin attracts and
develops top talent in an environment that values unique perspectives, encourages
individual growth and treats all employees with respect. At the same time, we
emphasize educational partnerships and community development initiatives designed
to improve the quality of life where our employees work and live.
As shown in this report, Michelin is committed and actively engaged in building a
diverse and inclusive culture for our workforce of more than 20,000 people. We
pledge to our employees, customers and shareholders to constantly evolve as a more
diverse and inclusive organization.
Scott Clark
Chairman and President
Michelin North America
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At Michelin, building a diverse workforce and creating an inclusive environment where
every employee has the opportunity to bring their authentic selves to work is a priority.
Each and every day, Michelin recruits talented employees and gives them opportunities
to learn, develop, contribute and find a true sense of purpose in their work. The result is
a multifaceted workforce that drives the ingenuity, vision and success of our company.
In the United States and Canada, Michelin takes special pride in our strong base of business
resource groups that honor the many cultures, ethnicities, backgrounds and unique
characteristics of our employee population. These “grassroots” employee-led groups are
dedicated to supporting business objectives and fostering talent within Michelin by helping
provide a sense of understanding, support and engagement to Michelin’s workforce.
In the pages of this report, we celebrate employees who not only embrace these ideals
within our organization, but who are also leading and shaping the future at Michelin.
As a company, Michelin recognizes that setting and meeting ambitious goals around
diversity and inclusion contributes to positive business results by creating a more
empowered, engaged and motivated workforce – because within this environment,
we can understand and serve our customers with the highest standards of quality and
performance that is synonymous with the Michelin brand.
Herb Johnson
Chief Diversity and Inclusion Officer
Michelin North America

Michelin has been ranked No. 1 in the annual
listing from Forbes magazine “America’s Best Large
Employers” in the United States for 2018.

“

Michelin’s success is driven by our people. All of us are involved
in the journey of diversity and inclusion, because at Michelin we
truly care. We care about creating a purpose-driven culture where
employees feel empowered by their individual contributions to
improving mobility and the lives of others.
David Stafford
Chief Human Resources Officer
Steering Committee Member
Michelin North America

”
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Driving Business Growth and
Innovation for Our Customers
X As a global company committed to improving mobility for all, Michelin
puts customers at the heart of everything we do. Our mission to build
a more diverse and inclusive workplace reflects Michelin’s dedication to
anticipating and meeting the needs of customers across the globe.
Michelin’s emphasis on diversity and inclusion unlocks a more dynamic
environment where new and different ideas can be shared to spark
innovation and drive business results. Michelin’s more than 20,000
employees in the United States and Canada come from a broad range of
backgrounds and nationalities and work together each and every day to
solve some of the world’s most pressing mobility challenges.
Embracing our unique talents and skills as opportunities doesn’t just make
Michelin a better company, it’s also a strategic business priority that makes
Michelin more competitive in the global marketplace.

Michelin empowers employees to bring their unique talents,
perspectives and ideas to the table each and every day. We level
the playing field so that each person’s potential and desire to
advance is what steers their opportunities for personal and
professional growth.
Cauiss Holmes
Manufacturing Activity Director

Serving Michelin’s global customers means working collaboratively
with teams around the world to bring the industry’s best products
and solutions to market. Understanding and actively sharing our
differences, backgrounds and perspectives helps us anticipate and
meet the needs of our customers and inspires future innovations.
Amy Mundt
Global Technical Development Lead, Ford Account
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the unique perspectives of our employees into every
“aspectIncorporating
of our business helps make Michelin’s products and services
even more innovative and valuable for our customers.
”
Scott Clark

Chairman and President, Michelin North America
Diversity and Inclusion Steering Committee Chair

Michelin is committed to building a workforce that
reflects the communities and markets we serve.

The Michelin Footprint
in North America

$10.1
Billion
Sales in
North America
in 2017

The Michelin
brand is the
top-selling
tire brand
worldwide

20,020
Employees
19 Plants
2 Countries
Michelin is
the No. 1 source
of innovation
in the global
tire industry
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Building a Culture of Inclusion,
Empowerment and Engagement
X Hiring the best talent is more important than ever because who we hire today becomes
the driving force behind our culture tomorrow. Michelin attracts and retains the industry’s
top workforce by creating an atmosphere where employees feel valued, empowered and
engaged in the role they play to help improve mobility.

Michelin’s internship and
co-op programs help the
company attract the best
and brightest employees.

Michelin promotes manufacturing careers in
several ways, including the Michelin Youth
Apprenticeship, a program for high school
students interested in technical professions.
Other initiatives geared toward preparing
the next generation for jobs of the future
include the company’s Tech Scholars program,
internships and co-op opportunities.

A commitment to serving the customer requires a commitment to
diversity and inclusion. Engaged employees operating in all their
strengths, skills and talents; bringing their authentic selves to work
and working in collaboration with diverse colleagues, results in a
richer work environment and more innovative solutions.
Anton Thomas
Vice President of Product Performance
Michelin Intern Program Participant, 1996-1998
Steering Committee Member
African American Network BRG Executive Sponsor
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As a chemical engineering student, I engaged in a number
of co-op opportunities across different industries. I chose
Michelin because they made me feel valued and trusted my
knowledge and maturity to contribute and solve problems
to help facilities benchmark industrialization. As a co-op
student – and as a Michelin engineer today – I have been
consistently impressed by the high level of respect employees
demonstrate for each other and for the co-op professionals
who aspire to join our company.
Kali Pearson
Chemical Engineer
Michelin Co-op Program Participant, 1999-2001

Corporate Steering Committee
Michelin’s corporate diversity and inclusion steering committee is led by Scott Clark, chairman and president
of Michelin North America, and includes executives from across the company who determine, support and
ensure progress for the company’s overall strategy of shaping corporate culture and workforce development.
Each member of this committee sponsors a business resource group (BRG) or diversity and inclusion council
to demonstrate the organization’s commitment to diversity and inclusion.

Diversity and Inclusion Councils
Michelin has launched 10 diversity and inclusion councils across the United States and Canada to focus on
needs that may exist across business lines, functions or facilities. The primary mission of the councils is to
identify unique challenges and opportunities and make recommendations to help meet overall needs to align
with the company’s strategy.

“

Michelin’s global industrial approach
means every person’s perspective and
experience counts at every facility, which
is why we prioritize bringing out the best
in all of our employees. Attracting the
best workforce means hiring and retaining
individuals with diversity of thought,
diversity of ideas and diversity of behaviors
to drive the performance of our teams.

Uwe Jackstadt
Vice President, Americas Manufacturing
Steering Committee Member
Diversity and Inclusion Executive Sponsor for Industry

”
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Developing Future Leaders
X Michelin has set ambitious goals focused on building leadership teams with a broader range of
voices, views and backgrounds to add greater depth and breadth to the company’s approach to
management while encouraging open dialogue between employees and managers.
Mentoring at Michelin
Michelin also offers formal and informal mentoring opportunities for
employees to pair with senior managers who help guide assignments and
provide coaching and leadership training. Michelin also offers immersive
training programs that provide employees with hands-on experience
across functions within the company.

“

My career at Michelin has been
guided and supported by managers and
mentors who invested time and resources
in my development while helping steer my
career. With the help of mentors – and
because I have been open to exploring
opportunities across functions and
locations at Michelin – my career has
taken me around the world and enabled
me to work in cross-functional teams
with individuals from every corner of the
earth and all walks of life.
Michele Rorison

”

Quality Manager

Groups such as the
Michelin Women’s Network
help build female leaders and
foster an engaged female
workforce around the world.

Goal

Women in Management
Globally by 2020
Michelin Performance and
Responsibility Ambitions 2013-2020

The value of gender diversity – particularly in the workplace – is
widely acknowledged and is a priority for us at Michelin. Women
bring different perspectives and approaches to business, resulting in a
more inclusive workplace and better performance of the company.
Joanie Martin
Chief Administrative Officer
Steering Committee Member
Diversity and Inclusion Council Executive Sponsor
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Women bring an extremely valuable contribution to the business,
particularly in sales. During our monthly ‘Lean In Circle’ conference calls
among the sales team, we discuss topics in the industry, share our unique
perspectives, and explore how these topics pertain to Michelin and our
approach to better serving our customers.
Michelle Velez
B2B Sales Manager

Michelin has both challenged and empowered me to be a part of
creating a continuously improving culture of health and wellness
for our Canadian employees. Opportunities to collaborate with
diverse teams in Canada and around the world positively impacts
the evolution of Michelin’s health and wellness culture.
Suzanne Reeves
Injury Prevention Specialist
Canada Manufacturing

Bringing Your Authentic Self to Work
Michelin’s commitment to the lesbian, gay, bisexual,
transgender and allies (LGBT & Allies) community reflects
the company’s core value of Respect for People.

It’s critical to our business to give all
employees the ability to be who they are
at work, to bring their best selves to work
and to leave behind their concerns about
whether or not they’ll be accepted. This
not only supports productivity and focus, it
also creates a workplace where we all feel
free to be our authentic selves.
Bill Schafer
Vice President Business to Business Sales
LGBT & Allies BRG Executive Sponsor
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Support for People of All Abilities
X Michelin recognizes the value of – and works to fully leverage – the unique
talents and skills of individuals of all abilities. Michelin is currently developing a
Business Resource Group for employees to support people of all abilities.

Michelin sees past disabilities, race and
religion and focuses on the potential
of every person. When employees see
opportunities for improvement in a
process or any area involving diversity and
inclusion, Michelin encourages us to speak
up and we work to find a solution.
Carolina Lozano
New Product Planner
Corporate Sign Language Instructor

Michelin appreciates and values the whole
person, regardless of their background,
gender or physical limitations. As a woman
and a person of color at Michelin, I have
been given every opportunity to continue
growing and thriving.
Bobbie Watts, Ph.D.
Director of Ergonomics
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Creating a Culture that Values Everyone
X Business Resource Groups (BRGs) at Michelin are all-inclusive groups created and led by
employees who have shared life experiences and represent many interests across various
diversity dimensions. Each group has an executive sponsor that works with the BRG leadership
team to support business strategies and initiatives along with meeting the needs of members.
This includes helping attract and hire future employees for Michelin’s talent pipeline, helping
employees feel welcome and included, supporting employee engagement and encouraging
professional development. BRGs also provide cross-cultural support, career management
resources and opportunities for community involvement.
African American Network
Focusing on career and leadership development for African American employees is the centerpiece
of Michelin’s African American Network. This BRG also supports the company’s responsibility as a
strong corporate citizen to improve the communities where Michelin employees live and work.

Michelin’s culture is to develop people from all
backgrounds and levels of the organization to reach
their full potential. We’re diverse simply because of who
we are as individuals, but inclusion is a real call to action
– it’s when you actively listen and involve someone and
help develop them for the future of the company.
Erica Brown
Senior Materials Researcher
African American Network Member

Asian Pacific Network
This BRG works to create an inclusive environment for the Asian Pacific community that provides
professional development opportunities and a platform to discuss and resolve issues. The Asian
Pacific Network raises cultural awareness across Michelin, helps foster mentoring opportunities
and strives to attract talent from the Asian Pacific community to Michelin.

I just started the MBA program at
Clemson University. Michelin has
shown full support of my personal
and professional development.
Each and every day, I feel
empowered to bring my authentic
self to work and contribute my
perspective and opinions.
Judy Pham
Purchasing and Process Engineer
Asian Pacific BRG Leader
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Hispanic Network
This organization is committed to promoting career
development and leadership opportunities within Michelin’s
Hispanic community. It promotes cultural and networking
events and participates in Hispanic community related
programs. The vision of the Michelin Hispanic Network is to
serve as a unifying source of information, communication
and cultural enrichment for the employees’ personal and
professional development.

serve our global customers, Michelin relies
“on aToworldwide
network of professionals, so
we place great value on intercultural experience, language skills and
inclusive behaviors. Michelin also recognizes that we must all be open
to different ways of thinking about what diversity means, remembering
that diversity of age, diversity of identity and diversity of outlook are all
attributes that make our teams richer and more productive.

”

Rodrigo Gutierrez
Supply Chain Director
Steering Committee Member
Hispanic Network BRG Executive Sponsor

Faiths and Beliefs
The Faiths and Beliefs group
encourages understanding, respect
and appreciation for all faiths and
beliefs with the goal to enhance
productivity, cooperation and
compassion among employees.

Our communities’ belief systems are
becoming more diverse. It is important to
create an environment where employees feel
comfortable, willing and able to talk about
what is most important to their identities –
including their religious faiths or other beliefs.
Building a better understanding of how various
faiths and beliefs influence the daily lives of our
colleagues and our customers helps Michelin
become better attuned to everyone’s needs.
Michael Ungar
Progress Profession Competency Manager for the Americas
Faiths and Beliefs BRG Leader
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LGBT & Allies Network
With a mission to strengthen professional relationships and understanding
within the company, increase productivity and nourish a work environment
that encourages employees to bring their whole selves to work, the LGBT
& Allies Network provides a forum for employees to share their stories,
advocate for others, learn, ask questions, share perspectives, address
issues, and network in a safe and supportive environment.

Michelin two
“yearsI joined
ago after being
impressed with the company’s
respect for employees during
the interview process. I still
feel the same way, and I’ve
learned Michelin’s philosophy
of respect works both ways,
because in turn employees
treat Michelin right. Michelin
employees are engaged
and committed to making a
world-class product.
Greg Wagner
Michelin Manufacturing Canada

”

NEW HIRE
NETWORK
New Hire Network
Open to new employees of
all experience levels, ages
and backgrounds, the New
Hire Network focuses on
helping employees navigate
their new position and help
them succeed as they develop
and grow in their careers
at Michelin. The New Hire
Network organizes programs
and events to help new hires
widen their professional
networks, enhance their
business acumen and build
the foundations for successful
careers at Michelin.

Road to Retirement
Network
With members of all ages
and backgrounds, Michelin’s
Road to Retirement
group helps highlight
retirement planning and
give employees the tools
they need to be able to
make educated decisions
and plan for the future in
retirement. This BRG helps
Michelin employees become
involved in saving and
planning for retirement by
actively engaging them in
retirement readiness.
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Women’s Network
This group facilitates business forums
and provides opportunities for employee
development with an emphasis on the
professional growth of women. The Women’s
Network partners with other BRGs and
outside organizations to expand its outreach
to local and remote employees. The group’s
special leadership events enable participants
to network and share their professional
experience, advice and lessons learned over
the course of their careers.

Veterans Network
Michelin actively connects our employees
who are military Veterans with non-Veteran
employees with a goal to share and leverage
experience, knowledge and leadership of our
military Veterans collaboratively with other
Michelin employees. All are welcome to join
the Veterans BRG – which meets regularly to
network within Michelin, as well as partner with
other companies.

Attracting and retaining employees
with military backgrounds is part of
Michelin’s overall goal to hire the
best talent. Employees with military
backgrounds bring special skillsets and
leadership training that work well
in Michelin’s fast-paced and complex
business and industrial environments.
Bruce Brackett
Senior Vice President
Mining Business Line
Veteran’s Network BRG Executive Sponsor

VETERANS’ BUSINESS
RESOURCE GROUP
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Beyond Michelin
Supplier Diversity
Michelin’s Supplier Diversity Program helps attract qualified small and diverse suppliers. Working with small and diverse
suppliers enables Michelin to tap into new ideas that add value to our businesses and provide innovative solutions to our
marketing, manufacturing and research and development efforts.

Community Relations
Michelin’s commitment to diversity and inclusion extends beyond our organizational walls and
into the communities where our employees live and work. Michelin dedicates time and resources
to community and employee events, local sponsorships, educational support programs and
social networking to generate a sense of pride among employees and deepen relationships within
our communities.
A corporate partner of agencies and organizations across the United States and Canada, Michelin
offers employees opportunities to give back in their communities. Each year, employees dedicate
more than 31,500 days of volunteering to organizations such as the United Way, the Hispanic
Alliance, Habitat for Humanity, National Alliance on Mental Illness (NAMI) and Special Olympics.
The company’s flagship community program, Michelin Challenge Education, provides support
to public Title 1 elementary schools in Michelin communities in the form of tutors, mentors,
lunch buddies and financial contributions. The program’s goal is to positively impact the lives of
disadvantaged children through volunteerism.

Michelin is working hard in our communities to help prepare
the next generation of science, technology, engineering and
math (STEM) professionals by finding creative ways to engage
young minds and direct them toward rewarding careers at
Michelin. We also invest time and capital in programs that
promote diversity and inclusion in the communities where
Michelin employees live and work.”
Santora Bowling
Community Relations Manager

The Path Forward
X Making meaningful progress requires commitment, engagement and teamwork. At
Michelin, we are proud of the ambitious goals and high standards we set for our diversity
and inclusion efforts. We also recognize that we still have work to do.
As we strive to do better each and every day for our customers and our world, the
commitment and dedication of Michelin employees remains the force that moves us
forward on this journey.
For more information, visit www.jobs.michelinman.com/eng/Sites/Diversity-Inclusion

Michelin North America, Inc.
One Parkway South
Greenville, SC 29615
michelinman.com

Copyright © 2018 Michelin North America, Inc. All rights reserved. The Michelin Man is a registered trademark owned by Michelin North America, Inc.

